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Speaking Volumes: Celebrating
and storytelling in old regio
and Tami |

Jayasr.i Sridhar, Nati onal cCoshetui@e aghsbesrgdhaAhme tha

Abst rTacits paper explores the rich world of express

vi sual eflreeamemnhesntdered titles to,ehabeghboratomposit
periodical magazi nredss ,f rpoons itthheonlion6g0d st hem as el oquent
storytelling

Di scussing a finitte mseatsisomnofprajleeanqg the paper un
comparative analysis of two bound volumes of Kumar
magaz, nexssami ning the semiotic |l andscapandf West an
exploring parallel patterns, commonalities and res
deconstructions with native speakers and readers e
the tempor adulatndr aslocmemani ngs encoded within their

The project seeks to celebrate unapologetically de
approaches in print medi a, once edoanymonpl ace and f a
homogeni zation. Working at the intersection of des
to fuditdnhleoagues on vernacular type in contemporary

more inspired, discursive | andscape.

Key wo¥W¥eisnacul ar Type, Typographic Culture, Comparat:i\
Magazines, Gujarat:. and Tamil Scripts

l.lntrodaaot®Moonvation

As a collector of old books, my fascination witHh
Sunday mar ket, where | would acquire vintage Guj
unique illustrations and title designtshe The <chan
periodical magazi ne Kumar evoked memories of my

volumes in Tamil. As | |l eafed through the pages
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l ettered titles and bespoke fonts while the markKk
would |l ove studying them side by side. I n Tiruva
uncovering patterns between them, examitmieng t he
times, and seeing what value they miglptroijrefcuse i
aimL pursue this deep curiosity about how story:
speci f ithd sq oaroimctgehxntds remaeermded questions and inter

observational i nsights.

R ——

Fiug.eA sample of the books cofl liect Alhndeda t he Sunday Mar

Storytelling and design are both products of a c
economy, vVvisual culture, media and modes of comn
provides an apt platform to situate typography a
stareyling potential not only for contemporaneous:

seeking to understand cul tur al narratives embedd

2 Approach and Scope
This papepr adap issuyad appr oac hculptraisgaréicttissiolfg t he
typography over technical aspects; the sections

t o meamaiknghg framewor ks rather than typeface cat

under rlenviseaw.dyi ng the magazines, collaborating
Sukanya S and Padmavathi S for Tami/l i mmensely h
cul tural context,as advedddiamg nwitswalng quirky det ai
guestioning with Dharini about whether we were ¢
magazine because it belongs to the past | ed me t
on an authenmni bishobeyesand responding to the i nne
underlying cultural currents and influences that
Providing an exhaustive or technical anal ysis of
generalizations about al/l regional typography ar
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a glimpse into a small sample set as part of a |
include more regional | anguages and coll aboratio
diversity and its integral role inasdorytelling
phot ogr amlbodg wepge eevealyent .

My paper aims to synthesise and curate these eff

compelling qguestions, generating potential avenu
seeks to foster coll aborations that can deepen t
cul tural intersections.

3.Backgramn@ant ext

3.Gujarat and Tami |l -7Ndasd:u linnd utshter y1,9 610dsent i ty, and
Understandidhgstheisatci and economic context of Gl
the -2n0tdh century is vital to the studsyecatnidoni.nt er
Both regi onssi gmiitinnedsassetdr i al and cul tural transfor

the design and content of their print media.

Consumer cul tulbeiinmpf |lunedni cae-dwoabsy r et hed economic po

urbaniasmdi ome expanding role of cinema and radio

and al ongcri adfet ewkldottons, synthetics (terrycot,
affordability and mo-&’d®ahsappawlthé&hei $860§ home
agricultural technology, construction and packag

Il ndi ads banking sector underwent a major transfo
ur baentric system to nationalised banks in 1969.
banks emphasising trust and nationalnsdevlehleop ment

i nsurance sector promoted policies as essenti al

I n Gujarat, the expansion of the textile and che

Ahmedabad, Baroda and Sur at contributed to the g

Amul began establishing itself as a trusted hous
Tami | Naduds economiiciglhprerds bypeaewads opments in th
and textile industry. The politiHé¢aldiclaigmatade , oma fc

the broader Dravidian movement, reinforced Tamil
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32About the Magazines
Kumdgd, ) Tounded aisn aln9-Gadvradret cul t ur al publication,
Gujaratds most esteemed |iterary periodicals, pu

platform for moder ni stGandhisan ntth eanhe ss,t ,f eaantdu rpionsg

from writers skuwoh Jaoss hUmasShuanresh Joshi, and Jayan
with -gsoki bi cal di scourse, publ i sh, nmgateissraylsi om, |
l' inguistic identity. Kumar' s typography reflecte

script styl ekseswiigrh imofdlerennc e s.

Kal(ki )founded in 1941 by Kal ki Krishnamurthy, w
Chennai and known for its emphasis on |iterature
di scour se. I't played a pivotal role in sthaping T
during -2@6ehmcdntury. I n the 1960s and 70s, Kal ki
famiflry emddryt el l ectually stimulating publication,
contemporary social commentary. 1t included sect

househol dnddtaeakth tips, catering to a broad rea

This paper | ooks &tune rsbsowensd fvrod nu nbee toween Decembe
October 1971, and a bound WVolhume amfatt hen Peninkluiys

Kaliksishesween January 1968 and November 1968.

Figure.2 Collage of the magazine cov&mas$ckdwer ufderd i n t
Ponni vanatt haun dP o(o2n)k uiysi la s peci(ali rautkartth ast o« acampdiut imand a

cover feat ur eosf islcleunnsethreda tpioags easrsd nwgnisdloatyhaemaed titl es

subtitles. (3) is tkwemawadameoeomd ebby ftohe hdelel ¢ hteomwavy
type integrated with Kiuhmsrmivedruswirtahtiinntnae(l 49)o liasmgee ar s t
have had unique title designs on the cover of each is
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33The Visual L a nMaugpagzei mds Pr i nt

I n the 1960s, I ndiinfnl urbapgeaebdylnye 8 ewepoastraints and
of offset printi-hgttechngl abgyowdandor more expre
styles, with custom display | ettering for masthe
before being transfeg.or eRr iomtt oadgpg i ;ftti evvd ripivalt ied e d

titles that mimicked painted signboards, giving

Hal ftone printing was a pr aoirtncilanjghanodogeaphe mi oal

maspsr i nted materials, shaping the visual style o
advertisements of the era. Ads often mirrored in
with detail eddn awihmg ciallolfd sttinrea tpiroondsuct t hat rei nf c
and reliability.

Magazines were predominantly black and white, wi
ot her colours. Given the | i mitretsiodrug iofn porhior toigmg

typography played a cruci al role in apartbctiing &

vi sual | anguage of techdriicvadn iddsuisgm alta yomwst sa nbde o
feature of I ndian commerci al print media for dec
34Readers, Collectors and Cultural Significance
Kumamatered to audiences interested in art and c

mi ddl e Kalfkdwsnd promi nent readership among the wo
cl ass. Both these audiences show a keen invest me
evidenced by thandeti tuéauiuhdhigreis h@gwal umesnd

after amassi ngTheen opughhl iicsastuiecannsd wpaernedsav at hedr qual
content, recurring f esdruireaelsi Hatitth trcokéeapdtenrssd eamgag e

The main content and the advertisements can both
Today, they help us understand the readersd stan

aspirations.

4 Research Questions
A few research questions guiding the overal/l pro
1. What visual, thematic, and typographic simil:

magazi nes?
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2. What does the study of this period tell us al
these two scripts?

3. How did the ageegopnpaoami andl|l assi bargeted by mac
their design?

4. How does comparing typography across two di st
understanding of their historical, cul tur al,

5. What does examining typography from a storyte

5.0b s erovnaatnid Di scussions

5.1 UniFjeuat ur es

As periodicabbuméesthaveaerepeati ngKerhd@menteguhaea
columogerehgvant sulbhsecparKavlvkol afffeeat ures a part
Ponnivanatt hhiPoowkdgs!| an interesthnigngvhparealtlhel f

degm el ements repeat and where they differ.

Fi guMaadhué&raed yrfreiannguiKemar Ncoet t he i rbteetrweecetni arhe titl e,

i 1l ustrdattihen,baarndde tttehixitng i n the letters.

Fi gdPachees VarArm nPahfgduatodriec hi teedviitsi onKu amdnaghei ne
publ isstheydears prior tBothetberrmagesdshoiwemhaei mpl i fie
i ssineotice théevde®O®agntist from March 1mM4Mayanld945h.e ot he
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FigbKal aaylaerftaon8a hi t y aksRimgpate gul ars cofl utmme maigrazi nes.
di stdexitgn trhakmest ant liyabil e¢euiltoarf rrdegaidlbdgos war d t o t hese

particeadtairons

Figébbamma@ai andogasRinghtthsee ti rkegsl amscalpprear to have
beewrt ¢wi t cadl i permpdifiough@dlyef t ward sl ant .

Fi gudBaaahk:yBe autciufsutoylpe f or the contentrefpeatglhtd off every
meani ng wodi ttshebl M koe d

I n the Kuamsase odan seered@arntr iemg has etcitti load edsugsgf no m
forgivingstiitncat diiddmrtsiet y iatrlee socfotmebni o &d wi td il 1l us
and bdridenyl ¢ even bé ogoafydgpreetrleai r se e speTlhiisve
becomes part of a | airgbrrdgsign lcasdowamgagwlow aad
know to | ook fé&rgurmeoes8aubby scdmtivhaestt,i tl e of t he
serdead ist orKylvkal u ruen g ise | yl entatnedr e di § sueeach
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Fig@8ré&. Collage o¢fitilleasamtl fapsmeuderss. iNiort i scoeansstecswy t he
pultlopthivalrutseal t he i nhenebbersowdhtTeimi Idrawn as tumbl
|l eavesr in one case, fsl dgnaaecseo Bewdbe abhl b bgrseildeav ant

il lustrations.veThsdroen deerivei btehkraeivee n g/ ,binset omrittihonime | et t e
an tammd down s catmerntendd naer rvasnkgbhet a h eadr oouvrladé t i t | e.
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Fig@Banchay dwar @@e&amritdhbilghA shaouditrcgr aabous i Magtsi onal
Certificates issgpedr hbmembher Baf iaomatDOpaet menthe use of
phot ograph,ascoldeddt apoibutls t o malae t temanidqonapgaer tat t r act
information.
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Fi g@Poes.tiesrsuadh@uy agoater ntnemft or mati on. D8pakémewith the
al agt abvleamads havaad, pradeshwvagtheandt kdmifbadedcensn

| anguagea,nds tcotmgeurne thyei ng crushed by a haNdtitbaal reads
I nt er gJait)iiwpmo/l d, Ibétotcdgsyiigmgi fying strength.
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A e,

Figule an@amnmpai cory t he st at evagov ergramersg chigerieraet ed ads
andrging the publicl afetndansuhg UOawmi by spi(iagpnfitheg awar en
typeoveams fit into a Ilbyydihte dedtlusmirmadd wé)i sl Iciopnmean . (

Fi gdreenddNati onakgraamtdi praitsmdeohemat i c at o nmes blodttthvee e n
publications. Te® 4 hgeriléfdqgmpwes ihtaivormge dio meudnagrd uf e a

calligraphyomnga atpcewhi al Eogltiransl ated to Gujarati
i TamioOl y Pi d{ahMamdh ul)whi csiosieltbee soi®d mdt merel and,ngal so f ¢
an illustratioefeg KbhahhbRltyepegiivsen prbhotalegaiz,nnes

witkhkiaible effort to make it asgeaessdditernialiciaohny. appeal.
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5.3 Typography in Advertisements
r

Sl

et Al 1222

S, A0 A AL
o view] 0wy o
w9

Had
Ret Z03R1A VR
sl s vz
WA W WM WA
A AR B

Fi gd4le .col | age of ads aboertelvaateedr tafrdcdr ngd toitlgeym nsuican be
obsedrdreet at Eetdni cal ofFl uderprodmptete with the English
themmad ng boxes/ | ines arowrdidiemhegcaneedhe olpdgos ar e
rathancobpysegacatreer.
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TRANSISTOR

B3l 53831 551 AevevéGlns.

[@&&(ﬁmn ? saramib!]

6-0-6. Gamsaselidmis (o Srau urganuse

W &6
«oa-»..mmm Mwm‘-—
585
h u'v-nro!— mm-v-me- ;
l-ol-dq-llw

Fi gdie .cololfaged ® meo mapipcleis and e&Steetalonads repeat the b
mul ti pkient bhbEmtghhi and t hecr emidgnagit dhre ;I(9ashi ng machine
ad wi tMautrhyeago i vrieyva at t; phKiinognst BN6 tTdME s q u i tlol eRetpae

rare | ayusset at hbhack background,-t pmd)sSiobmey ptameesi dirmi fy ni
confusimg wWwiayo wstever alefaceasdyyamd; HPPpe aAmaeing amat ed

El eothi cs Company Limite@orThtirse prdeecsasntiintgerde sdamage f or
l'ine drawi ngsocltaismheopmpyer Kathak or Manipuri, Bharatar
Il i ght iilnlgu mihrearnh eceaipbayn y(and t hen gbaboosatre rood et hen

nati onalmednetv.em@obpse ag@li ingns wi thi hhegmatdi eim it we y

t hemes we haveheepnevious section.

Anot her | obeseeswashhgaotmes brad atdesd t het 60 egdgaosa
scriptsaime vhstuwlieguraes 16 shows.
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5. Ah®resence of Engl i sh

Te roman scripGucaeaibsbtanwi Tdami | irni stihnegs ew avyosl .u me
Asi de ftruorm nfgetapaduct il L, usbden®et @abseatercarpombinati
oft wo gluaarg es dloo gadnriishe®o pFi. gsur In7d al 8 hotwo s omei lmpages
Kalskol el y f gahi swéadhle®noé¢ alml ebslse nnd ei dn tahdes .

Fi gut ealhidguBe .

Fi gu%aen @20 an eeyd ching dynamic | ayf@wtfyts€&hng! Wehsbdborpen :
titl enoadred nameayaanef@eispthien.PagoddRipgemss raedhmar kab
si miilnanserorh styl e, with t medielndwmnsheua sx an@socgard. t he
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Fig2rne RafEindgéx sh SpeakpmagmiCoiumgp e prienlg o Featnonrngg an
endorsémemt ¢eirclkKapil Dev. Like othet wlds,pibdbas an
and uwwadrei ous f eadrurraersgdd ash eetdeg i soyomabsoel pi rzoi gnrge s s
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5. BurprPaialfloaalnsKuimaarn £al ki

S e s r T

Figere 2,25Th2k4i rst three bhyaglee afed thildaa ggirigpuwipng t o f i
thebrandiemvdrhe Tami Nopec d aberean$d.at ched ddmwop nshede first
i madgiee bo-ttghmagenimyWRai purLiMiiltlesd, Ahmedabad.
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Fi guwrée ,2280t H umoe & ufrezad | & Ifeesmaolne r epr oduantdi he adm &t omy
i ncl woinntg acteepcthurgjegat a ti me when d&iusccursesldadt é ity ywe me e
anderoeft en s hsaopceidalbynor ms, cultural taboos, and editor

5.6ase Study:l nBBaurkasnce and Finance

Fi g23Co !l | algpan kvfeards e mehdf s r st t hree are by Dena Bank, f ¢
Commeiral bank and GQGemhr EumB&lnik we Te € @ Kumb a kyo ntanm oni t
Bank. Lt @aiombea Laks hmi&Flima@stemé t ™Wh a nfearvmarnent .d@ank Lt d
The @alnore Finance Coraportayt ai ossltohgaato ¢ tnmo ppp &cea n d

t hegd oappear s soeppaorsagtdedids cats a d wse wthies@eméegirat ad

copypwey are all enclosed within boxes with borders of
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5.Cel ebraxgmealyipe

l Md$cugsit his pr objyecpte rfsuocenlaeld curi osi ty, I want to
to intriguingleypegbaghygygtamédi e #eam t o have been
boundaries afMderestfocmsowere as much an art for
themselves, embodying a free and expressive Vvisu

Fi g®rCo.l hagarving out negatfiocmppotwowd@gtwe mtil ealtley i n
three writtiemt egwbtabdsg¢b; i | | ustr athieornt,r iminrgrudrairng sharop
the |l etter sRadpsnateittviees ;wi t k eveawghotwist tsitro t hétsame word

interesti edotpeulaleié dthandr aibm ntdlue sse bseciunsgp ¢ mi z e d

Fi g32Bl.ack and bol d I ett erisng duissecdo utnot se napahgleesoidzfiee rdseel eT h
ri gustes the | ogotype of Amul within the copy.
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